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M.Com (Sem. I) Examination April - 2026

Service Marketing - 2

 

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book.

(2) Write any Two from Q. -2, Q.3, Q.4 & Q. -5.

(3) All Questions from Q. -2, Q.-3, Q.4 & Q. -5 carries equal marks

Seat No.:

Student’s Signature

â. 1  V|$„L$dp„ S>hpb Ap‘p¡ ( Lp¡$C ‘Z ‘p„Q)   (10)

 1. k¡hp“p rhrh^ sÐhp¡ kdÅhp¡.

 2. N°plL$ A‘¡np A¡V$g¡ iy„?

 3. k¡hp NyZhÑp A¡V$g¡ iy„?

 4. k¡hp qL„$ds r“^p®fZ“p gnZp¡ v$ip®hp¡.

 5. k¡hpdp„ A„sf“p (GAP) Lp$fZp¡ v$ip®hp¡.

 6. “hu k¡hp Xu$TpB“ dpV$¡“p ‘Ngp„ v$ip®hp¡.

â. 2  N°plL$ A‘¡np A¡V$g¡ iy„? A“¡ sd¡ N°plLp¡$“y„ hs®“ L$¡hu fus¡ Track L$fip¡ A“¡ s¡d L$fhy„ ip dpV$¡  

S>ê$fu R>¡?     (13)

â. 3  k¡hp qL$ds r“^p®fZ A¡V$g¡ iy„? A“¡ s¡ hõsy q»L$ds r“^p®fZ’u L$C fus¡ S>yvu$ R>¡ s¡ kdÅhp¡. (13)

â. 4  k¡hp NyZhÑp“y„ r“^p®fZ L$fsp„ rhrh^ ‘qfbmp¡ kdÅhp¡. (13)

â. 5  “hu“ k¡hp rhLp$k“p rhrh^ sb½p$Ap¡ kdÅhp¡.   (13)

â. 6  gOy“p¢^ gMp¡ ( Lp¡$C ‘Z b¡)   (14)

 1. “hu k¡hp rhLp$k A“¡ s¡“u S>ê$qfeps.

 2. k¡hp q»L$ds r“^p®fZ“u ‘ÙrsAp¡

 3. k¡hp“u NyZhÑp Apg¡M““y„ k„Qpg“

 4. “hu k¡hpAp¡“p âLp$f
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ENGLISH VERSION

Q. 1  Short answers (Write Any-5)   (10)

 1. List out the various components of services?

 2. What do you mean by customer expectations?

 3. What do you mean by service quality?

 4. List out Features of Service Pricing?

 5. State Reasons for GAPS in Service.

 6. List out the various steps involved in new service development?

Q. 2  Define customer expectations and how will you track customer behavior and why  

is it necessary?    (13)

Q. 3  Explain the concept of service pricing. How it is different from product pricing? (13)

Q. 4  Explain the various determinants of service quality? (13)

Q. 5  Explain the various stages involved in new service development? (13)

Q. 6  Write Short Notes. (Any Two)   (14)

 1. New service development and its necessity

 2. Pricing Strategy for Services

 3. Managing the design of service quality

 4. Types of New Services


